This PDF is a selection from an out-of-print volume from the National Bureau
of Economic Research

Volume Title: Annals of Economic and Social Measurement, Volume 4, number 2
Volume Author/Editor: NBER

Volume Publisher: NBER

Volume URL: http://www.nber.org/books/aesm75-2

Publication Date: April 1975

Chapter Title: Random Walk Models of Advertising, Their Diffusion
Approximation, and Hypothesis Testing

Chapter Author: Charles Tapiero

Chapter URL: http://www.nber.org/chapters/c10399

Chapter pages in book: (p. 293 - 309)






















































