This PDF is a selection from an out-of-print volume from the National
Bureau of Economic Research

Volume Title: Annals of Economic and Social Measurement, Volume
3, number 2

Volume Author/Editor: Sanford V. Berg, editor

Volume Publisher: NBER

Volume URL: http://www.nber.org/books/aesm74-2

Publication Date: April 1974

Chapter Title: Front matter to "Annals of Economic and Social
Measurement, Volume 3, number 2"

Chapter Author:

Chapter URL: http://www.nber.org/chapters/c10109

Chapter pages in book: (p. 0 - 0)



loumal Of eomputors, information retrieval,

and research methodelogy

volume 3
number 2
april 1974

SPECIAL ISSUE ON SURVEYS/MICRODATA
Roesnt Feawer: Consumer Expenditure and Price Data: An Overview
Caaspes Cammnl and Rawon Henson: Incenti Motives, and
Response Bias : v,
Rosexr Frextn and Sevmome Subman: Effects of Compessation in
Consumer

ExpendztnreStndiu

Putize Muscaovs; Dawgﬂnmmﬂconommm Multi-
' ‘variats v8. Univariate Procedures

Bmmm Oxram: Data Matching and Merging: An Overview

NANcrandRmmRum A Strategy for Merging and Matchir.
Miczodata Sets 8

Horsr ALTER: Creation of 2 Synthetic Data Set by Linking Records of
ﬂn&mMmyofCommmemthﬂwFamﬂy
Expesditure Servey 197

CmsrormA.Snn Comment

MMJLMWW Some Theory
&ad Applications to Daia Dissemination 3 Some

mmmmm&mm : The Canadian Experi
: ‘with Recsll and Disty Methods in Consumer Expenda?\xcx:

A Nsn m m Cenier Notes

307
319

333
347

353
n
395
399
411

439





