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Personal Details: 

 

First Name:     Amir 

Surname:        Foroughi 

Date of birth:   03/12/1970 

Place of birth:  Marand, Iran. 

 

Educations: 

PhD Candidate: (2010 – present) Business and Entrepreneurship Education, UKM 

(National University of Malaysia) 

M.A: 1998 -2001 Graduated in Social Science Research, Rudehen Islamic Azad 

University. Rudehen ,Iran 

 

BSc: 1990 – 1994 Graduated in Agriculture Engineering, Shabestar Islamic Azad 

University Shabetar, Iran. 

 

Secondary Education Diploma: 1990-1994 in Science, Shaamloo High School, 

Marand, Iran 

 

Honors and Distinctions: 1994: Top student in Bsc 


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Conference Papers 
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Behavior among Iranian Tourists in Malaysia,2nd International Conference on Business and 
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Zaribaf. M, Foroughi.Amir and etl,2004 ''Exploing role of marketing mix in demand of 
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Teaching Activities: 

Lecturer in Firuzkuh Islamic Azad University 



Lecturer in Tafresh Islamic Azad University (2006-2010) 

Lecturer in Limkokwing Creativity &University (2012) 

Teacher Assistance in University Kebangsaan Malaysia (2012) 

Data Analysis Adviser more than 20 Master and PhD Thesis. 

Teaching courses such as: Research Methods In Management, Business Statistics, 

Entrepreneurship, SPSS, Smart PLS, Amos Software 
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ence: Research adviser in management and marketing 

 

Skills: SPSS, AMOS, Smart -PLS 
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