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REQUIRED READING (WITH LINKS)

*Goldfarb, Avi. 2014. What is different about online advertising? Review of Industrial Organization 44(2),
115-129. (ungated working paper version)

* Forman, C., A. Goldfarb, and S. Greenstein. 2005. How Did Location Affect Adoption of the Commercial
Internet? Global Village vs. Urban Leadership. Journal of Urban Economics 58, 389-420.

* Brynjolfsson, E., M. Smith. 2000. Frictionless commerce? A comparison of Internet and conventional
retailers. Management Science 46(4), 563-585.



http://link.springer.com/article/10.1007%2Fs11151-013-9399-3
http://www-2.rotman.utoronto.ca/~agoldfarb/RIO-ads.pdf
http://www.scheller.gatech.edu/directory/faculty/forman/pubs/DigitalDispersion-jue.pdf
http://www.scheller.gatech.edu/directory/faculty/forman/pubs/DigitalDispersion-jue.pdf
http://ebusiness.mit.edu/erik/frictionless.pdf
http://ebusiness.mit.edu/erik/frictionless.pdf

READINGS FOR THOSE WHO WANT TO DIG DEEPER (LIKELY AFTER THE MEETINGS!)
SUMMARY ARTICLES

Goldfarb, Avi, Shane Greenstein, and Catherine Tucker. Introduction. In Goldfarb, Greenstein, and
Tucker (eds). Economic Analysis of the Digital Economy. University of Chicago Press, Chicago IL, 1-17.

Shapiro, Carl, and Hal R. Varian. 1999. Information Rules: A Strategic Guide to the Network Economy.
Boston: Harvard Business School Press.

Various Journal of Economic Perspectives articles including: Borenstein and Saloner (2001), Goolsbee
(2001), Autor (2001, 2015), Reiley and Spulber (2001), Bakos (2001), Varian (2005), Evans (2009),
Edelman (2009, 2012), Lee and Wu (2009), Bohme, Christin, Edelman, and Moore (2015)
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Menu costs and bundling:
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