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PRICES

According to economic theory, the consumer is discouraged from Purchasing
a given article by a rise in price and encouraged by a fall in price, other things
the same. At least for extreme changes in price of the same article this virtually
must be true, other things the same. The problem is to determine bow much
change in buying is associated with how much sensed change in price, ceseri
paribus. There are all sorts of theoretical and Practical difficulties in isolating
and evaluating this influence.

We need to measure the change in prices that consumers believe to have
taken place, other things the same. Their sensing of change in prices is likely
to be poor. For one thing, the same shoe may not be bought Successively, and
SO price comparisons become fuzzy. Then, too, price comparisons are blunted
by the common retailing Practice of holding to a given “price line” and changing
quality when costs change; most consumers are poor judges of the quality of
a shoe as they view it in a salesman’s hands. Finally, a reaction to change in

to the cost of living !

1 ps
themardratio Stone h”them each of these two prices separately in correlation analysis rather than
between two, believing that consumers may under some conditions be more or
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