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POPULATION: ITS SIZE, AGE, AND FAMILY STRUCTURE

person family can op ¢ per capita basis make far more economical use of all
Sorts of goods of the overhead variety — housing, furniture, utilities, household
equipment, and even food — than can members of a ope- or two-person spending
unit. Consequently, with a given per capita income they have more money to
spend on shoes; they buy, that is, at a higher living leve],

I, on the other hand, we compare two spending units, ope including six
and the other two persons, each with the Same income per spending unit, the
reverse is true — members of the larger unit live at a lower living Jeve], They
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expenditure for north centraf cities, Families having gpe child between e
spend, for each of the five income 8roups, a smajler Per cent of income g:: c?gtel: e taind 29
with two children between the game ages; for the five income Broups the average
income spent op cloth{ng is 8.9 per cent of income for the one-chilg families
for the two-child fatpjlm. Expressed as 5 Percentage of toty) outlay the figyreg are 9.7 and 195
respectively, If thns.ls true of tota} expenditure on clothing, it i, doubtless even more strongi
case for expenditure on footwear, though ¢p this point we have no direct evidence, v
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a bulge in the birth rate such as the one that has recently taken place in this
country must increase the demand for shoes, other things the same, both by
increasing the population, decrcasing the proportion of old people in the total,
and, especially, by increasing the size of family units. The increase in effective
demand is, however, in no sense proportional to the increase in population.
In other words, the proper way to neutralize the population factor is neither
to ignore it nor to convert to a per capita (or adjusted per capita) basis, but
to introduce population adjusted for age or family size as a separate variable.
For practical purposes in analyzing shoe sales during 1929-1941 and even 1926-
1941, the influence of population changes is reasonably well covered by a

. straight-line time factor.? But this would certainly not be true were the prewar

dynamics of shoe buying projected on a postwar market. In recent years the
population bulge, with its characteristic age and family constitution, needs to
be taken directly into account. Further, its impact on different commodities
would differ in extent and in sign.

’A straight line fits the statistics for civilian population two years of age and over fairly well
for 1930 through 1940 inclusive. Between 1925 and 1930 the trend was slightly steeper.
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